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Facebook. Instagram. LinkedIn. YouTube. Twitter. TikTok.

The world of social media can be confusing, frustrating,
and scary at times. Admittedly, when you're getting

started you don't know what to post, where to post, or
when to post.

| hope this guide helps you out by giving you a game plan
on how to get started.

It's not as bad as you've heard...and when you do it right,
it can be very rewarding.

Best, |

Mo Regalado, Owner
MoVO Media Marketing
509.309.7202
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Welcome to the world of social medial As a beginner,
you may be feeling overwhelmed by all the different
platforms and strategies out there. But don't worry -
with a little bit of planning and some consistent
effort, you can build a successful social media
presence for your business.

Here's a step-by-step guide to getting started:

Choose your platforms: There are many
different social media platforms out there, each
with its own unique features and audience. It's
important to choose the platforms that are
most relevant to your business and target
audience. For example, if you're a BZ2B
business, Linkedln may be a better fit than
Instagram.

Set up your profiles: Once you've chosen your
platforms, it's time to set up your profiles. Make
sure to fill out all the information, including your
business name, contact information, and a brief
description of what you do. Use high-quality
images and logos to represent your brand.
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Develop a content strategy: Before you start
posting on social media, it's important to have
a plan in place for what you want to share.
Consider your business goals, target audience,
and what types of content will be most
engaging and valuable to your audience. You
should also determine how often you want to
post and what times of day are best for your
audience.

Create and post content: Now it's time to start
creating and posting content. Make sure to mix
up the types of content you share, such as
text-based posts, images, and videos. You can
also use tools like Canva or Adobe Spark to
create visually appealing graphics.

Engage with your audience: Social media is all
about building relationships with  your
audience. Make sure to respond to comments
and messages, and consider asking for
feedback or opinions to encourage
engagement. You can also join relevant groups
or communities to connect with potential
customers or partners.
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Use hashtags and tagging: Hashtags and
tagging can help your content reach a wider
audience, as people may discover your content
through searches or through following relevant
hashtags. It's a good idea to research popular
hashtags in your industry and use them in your
posts.

Track your performance: It's important to track
your social media performance to see what's
working and what's not. Most social media
platforms have built-in analytics tools that can
help you track things like engagement and
reach. You can also use tools like Hootsuite or
Buffer to manage multiple social media
accounts and track your performance.

Experiment and adapt: Don't be afraid to try
new things on social media and see what works
for your business. It may take some trial and
error to find the right strategy, but by tracking
your performance and being open to change,
you can continually improve your social media
presence.
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Need More Help?

Schedule Your Social
Media Audit

movomediamarketing.com
509-309-7202
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A Beginners Guide to

SOCIAL MEDIA

FOR ONLINE BUSINESS
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